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Some of you may have noticed that we missed our spring issue of 
our logging newsletter this year.  I guess it is a sign of the times in 
our office.  I continue to be amazed at the number of people who 
have put their faith in our agency and have entrusted us with pro-
tecting their future through insurance.  With our continued growth 
and active involvement in community/volunteer activities the 
newsletter has had to be moved down the priority list. I believe 
that with some changes that we have made in our agency we will 
be able to get back on schedule with a semi-annual newsletter go-
ing out in the fall and early spring.  We have picked these dates to 
coincide with the North Star Expo and the spring break-up/road re-
striction period.  Hopefully you will find the newsletter to be of 
value to you.  Our newsletter is directed specifically to the loggers 
of Minnesota and is written to provide information about insurance 
matters related to the logging industry.   

Points of Interest In This  
Issue Of Logging Times: 

 
· North Star  Expo 
· New Logging Company 
· Logging Rates Decline 
· Office Staff Changes 
· Log-A-Load For  Kids 
· Progressive Truck Filings 
· Work-Comp Coverage 
· RF Mattei’s New Billing 
· And The Winner  Is 
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Hopefully you are all prepared to visit Grand Rapids on Sept 16th and 17th for the annual timber 
show.  The date was changed this year from it’s normal summer time 
to the early fall and is once again in Grand Rapids.  I look forward to 
having an opportunity to visit with many of you at the show.  This is a 
time when I can leave the confines of the office and visit casually with 
our current clients as well as those who are considering a change to 
our agency.  I would encourage you to stop and say hello-anyone 
who says they read the newsletter will be given a special promotional 
item from the agency.  It appears that we will have at least one indi-
vidual from Progressive Insurance Company at our booth, which will 
be located in the main building located close to the racetrack stands.  
This year we are in the middle of the building in booth #14.  Anyone 
who stops can enter our drawing for a chance to win a beautiful print 
entitled “ Closing Time”  done by Mark Daehlin.  The print consists of a 
lakeshore cabin nestled in the autumn woods with a dog on the dock. 
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Recently we were given the opportunity to market insurance coverage©s for the logging community 
through another committed, financially strong and well-respected insurance company.  This com-
pany has been active in the southern U.S. and is looking for quality logging operations for a pack-
age program that they offer.  Their package will include coverage for trucking, equipment (Inland 
Marine), general liability and umbrella.  We expect that with the addition of this company we will be 
able to increase our market penetration with the loggers of Minnesota, especially the larger quality 
logging operations. 
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After over five years of serving on the board for Log-A-Load for Kids I recently decided to move on to a new 
volunteer program. I will however continue to provide information relative to Log-A-Load and the Gillette 
Children’s Hospital in our newsletter.  This is a very valuable organization and reflects the true caring atti-
tude of loggers in Minnesota as well as those throughout the nation.  I was proud to be able to assist in a 
small way with the programs that the logging community has supported for the benefit of children who are 
being treated at Gillette Children’s Hospital in St. Paul as well as through their outreach programs state-
wide.  The following information was provided by Log-A-Load for this section of our newsletter.  

· A majority of the funds raised by Log-A-Load come from dollars received through timber harvests 
that are done by loggers.  No harvests are scheduled at this time and the organization would wel-
come any stumpage to arrange another harvest in the near future.  

· At the time of this publication the annual golf outing for 
Log-A-Load has not yet been held. Based on prior years 
attendance the members of the committee handling this 
event would like to thank everyone who participated.  
I’m sure it was another fun event with good conversa-
tion and much boasting about potential PGA member-
ships! 

· Anyone interested in becoming a board member or any-
one who has ideas/concerns that they would like to ex-
press should contact Becky Holst @ 218-624-4790. 

The Log-A-Load organization thanks all loggers for their  
support and assistance on all their activities. 

American Interstate Insurance (sometimes known as Amerisafe) is a premier carrier offering coverage for 
high-risk occupations and concentrates on the logging market place.  With base rates of $7.94 for truckers 
(class code 7728) and $11.41 for logging (class code 2702) we are able to offer some of the most favorable 
rates available in Minnesota for the loggers that we serve!  American Interstate also utilizes experience 
modification factors and other credits when determining final rates for their clients/prospective clients.  All 
new accounts require an inspection as well as loss runs from the previous insurance company in order to 
provide a quote.  This needs to be done at least 30 days prior to the requested coverage date.  It is of ut-
most importance that we get an early start on the quoting process for this type of coverage.   
 
The billing program offered by American Interstate is very unique and beneficial to the logging community.  
Rather than determining an annual premium and then splitting the premium equally in a monthly billing pro-
gram American Interstate sends a monthly reporting form to the client to complete.  This form has an area 
to indicate the amount of payroll paid to employees for the various classes of work that they perform.  For 
most logging operations this would mean that a logging classification of 2702 and a trucking classification 
of 7728 would be listed.  Each of these classifications would have an area to indicate the amount of pay pro-
vided during the month. The payroll figure is then multiplied by the net rate indicated on the form for each 
of the classifications.  The net rate is determined on an annual basis by taking the base rate and reducing it 
by the experience modification factor as well as taking into account any further credits that might be appli-
cable based on the inspection which was done on the operation at the time of quoting.  The benefit to the 
client is that premiums are lower during slow periods-spring breakup and summer periods while the busy 
winter months that generate higher income levels will have higher premiums to match the higher payroll 
amounts.   
 
If you do not currently have your work-comp coverage with our agency I would encourage you to contact us 
so we can show you how competitive American Interstate is and also how well the reporting form of billing 
works!  
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Over the past 5 years many of you have worked with Angie Broberg our customer service representative 
and lead voice on the telephone.  Angie has come to a point in her life where the opportunities of raising her 
children have become a priority and has decided to move to motherhood on a full time basis effective on or 
about October 31st when her second child is due.  Angie has been an integral part of our agency and we will 
miss her. We have Michele Gooch in training to step into Angie’s position and we are hopeful that you will 
find her to be someone that you can trust to assist you with your daily questions and concerns.  I’d like to 
thank each of you for your patience and understanding during this training/transition period.  Please chal-
lenge Michele with your needs, as it will assist her in obtaining the knowledge that she needs to be an effec-
tive member of our team! 

 
We have also added another male voice to our staff.  Jeff Boyd 
came to us last spring with experience as a life insurance sales 
person.  He has adapted very well to our multi-line agency system 
and is doing a great job handling the auto, home, recreational vehi-
cle and life insurance needs of our clients/prospective clients.  Jeff 
is taking an active role in all aspects of the agency and you will be 
pleased with his efforts to assist you with any needs that you might 
present to him.   
 
Jeff lives in Coleraine with his wife, two sons and daughter.  Jeff’s 
interests include sharing his time and talents with his church, 
spending time with his family, golfing and fishing.  Jeff is also a member of a local business-networking 
program and serves as the insurance specialist in the group.   
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Recently our lead loggers package program that is offered by Stonington Insurance Company/RF Mattei an-
nounced a billing change.  In the past they have billed our agency for the coverage©s and we have in turn 
billed our clients for the coverage-typically 14-30 days in advance of the policy date.  The change now in-
volves the inclusion of a third party Cananwill Finance Company.  Cananwill is a finance company that has 
been contracted to handle the billing.   Our Agency will be receiving renewal rates for our existing clients ap-
proximately 14-30 prior to the renewal and Cananwill will send a billing and a finance agreement to the client 
on the actual renewal date.  The billing should provide adequate time to make payment in full or complete 
the financing with a down-payment submission.  If you prefer to have us finance the premium through 
UPAC, the company that we have utilized in the past you are free to do so.  Utilizing our finance company 
will add a couple of steps to the process. We will need to complete the finance agreement prior to the re-
newal date and we will then send the payment from our office directly to Cananwill.  Rather than sending 
payments to us they should go to the following address: 
                   RF Mattei and Associates 
                   Account Billing Department  
                   C/O Cananwill Finance Company  
                   1000 Milwaukee Ave.  
                  Glenview, Illinois 60025 
Payments that are made to us will be forwarded to Cananwill Finance and we will do all we can to assist you 
with questions or concerns during this period of change.  We will closely monitor the situation and ask that 
you provide comments to us regarding any situations that you might encounter on this new program.  Your 
patience and understanding are greatly appreciated. 
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Many of you with recent renewals have seen rate reductions with the programs that we offer.  Our current 
package program offered with Stonington Insurance Company has seen reductions as well as Arch Insurance 
Company that offers coverage for heavy equipment (Inland Marine).  American Interstate the company we use 
for work-comp coverage has also reduced rates this year.  Our work-comp rates not only compete very fa-
vorably with our competitors but they also provide monthly reporting billing.  For information on the work-
comp program and the monthly reporting billing see the American Interstate article in this newsletter.   



Last year for the North Star Expo we had two lucky winners (the Andersons from J and A Logging and the 
Johnson’s from Norman Johnson Trucking of Baudette) that received a free nights stay at the Comfort Inn 
West in Duluth.   In addition Chuck Thomas of Bemidji won the print we had on display at the show.  Other 
winners of shirts, and coolers included Steve Venhuizen, Tommy Long, Joe Habisch, Cliff Shermer, and Ed  
Hedstrom.   
 
This year we will again be providing a print for our Grand Prize draw-
ing with numerous other incidental drawings for shirts.  As always, we 
strongly encourage everyone to stop by our booth and say hello. Our 
nerf basketball hoop will be up for kids of all ages and we will have 
candy for all those who have a sweet tooth!  We will be located in the 
main building towards the center in booth # 14.  If you mention that 
you read the newsletter we will again give you a hat (under the as-
sumption that you will wear it during the show).   
 
Our latest contest will be for those who like to utilize e-mail and the 
Internet.  At a recent conference I attended a meeting on technology 
and was told that we are behind the times if we are not utilizing e-mail 
addresses for our clients/prospective clients.  I know many people are using electronic mail rather than snail 
mail (post office variety) and I believe that if we have your electronic (e-mail) address we could use it as an 
additional source of information.  If you are one of our insured©s with a Progressive policy you have proba-
bly been approached by them to provide your address to assist in direct communication with them.  I would 
like to obtain as many e-mail addresses as possible prior to October 15th and will therefore provide a random 
drawing of five names from all those individuals who provide us with their e-mail address.  Each of these 
five winners will get a $25 gas card; hopefully it will get you at least 10 gallons of gas!  Don’t put it off give 
us a call at 218-326-0563 or E-mail us directly at donevans@uslink.net.  Please indicate that this is a contest 
entry in the subject line so we can monitor our messages better.  Good luck beating Carey Anderson, as I’m 
sure she’ll be one of the first to drop us a note! 
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The information in this newsletter is meant as a guideline only.   There is nothing in this newsletter that alters the coverage or interpre-
tation of any specific insurance policy.  Because some statements are generalizations, and because different company’s policies con-
tain slight differences, please refer to your specific policy or call our office. 
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Progressive Commercial Truck Clients who need filings will now get a break on their truck rates.  Recently, 
after several years of discussion and requests to remove the surcharge imposed upon clients who needed 
filings we were given permission to have all accounts rated on our preferred level with a simple $25 filing 
charge rather than a higher tier rating.  This is a substantial rate adjustment and if you are an existing client 
with Progressive that has filings make sure and check your next renewal to determine if the change has 
been made to your account.  It is our hope that between our Agency and Progressive we will be able to 
catch every account that fits into this situation. It is possible however that we could miss you so we would 
appreciate your assistance on this matter.  I believe this again shows how interested Progressive is in the 
logging community that we serve in Minnesota. 
 
It is also important to remind all clients with filings that if filings are to be removed or if a unit is to be can-
celled, notice will need to be sent to the state informing them of the cancellation. This will mean that cover-
age will need to be extended for an additional 35 days while the process is completed by the state filing au-
thority.  This can be a difficult issue if multiple units are on the policy and one unit needs to be deleted while 
it is down for repairs.  Since the filing covers all units owned by the individual most companies will not allow 
a unit to be removed unless a bill of sale is provided. Extended repairs or deletions due to road restrictions 
are not permitted. Another situation that comes up on a fairly regular basis is a request to cancel filings due 
to a discontinuation of loads going to a remote mill across state lines. When we are requested to simply 
drop a filing we must inform the state and that will require at least a 35-day extension of the coverage period 
even though the trucker will no longer be running outside of the state and has no need for the filing.  Please 
understand that this is an industry/state government problem rather than a company specific concern.  Your 
understanding and help on this is greatly appreciated.   


